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HOW Millenials

purchase decisions
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of Millennials spend more than ‘
on their smartphone
N
', are 2.5 times more likely than the average shopper
1o be iNfluenced by a mobile app
47 % of millennials say social media influence "
their purchase decisions N T

of millennial smartphone owners make
“ on their smartphones

Mlllennlals make up 58% of mobile shoppers and
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of millennials say if a brand engages of millennials would share information
with them on social networks, they are on social in exchange for an incentive
more likely to become a such as a discount or coupon
@ 64 60%
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of millennials believe social media is of millennials say social advertising is
one of the most effective channels for more credible when influencing their
reaching brands decisions
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